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Abstract. For the development of economy in the republic it is necessary the stable finincing
sources which can be got them by increasing the expanding agrosphere’ especially agrotour-
ism. In this regard the article is examined and analysed the preconditions of development of
agrotourism in Azerbaijan and is recommended the methods of solution of problems in this
sphere. The article presents the opportunities of northern region resources of the country and
they aren't perfectly used. There is a hard work in agriculture before the workers to ensure
business development for agrotourism. Also it is noted that some attempts in the development
of agrotourism have already been made. In the articleitis also noted that some agroparks are
established in Ganja-Qazakh, Quba-Khachmaz and in other regions of the republic. It is
necessary to formulate a strategy for the development of agrotourism, to develop normative —
legal framework and mechanism of stimulating the regions residents.
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Azepbaitkad, umes 0ojee BBITOJ-
HYIO TTIOYBEHHO-KJIUMATHYECKHUE U T€0-
rpauyecKre yCIOBUS, SBISETCA OJI-
HOUM M3 MEPCIEKTUBHBIX CTPAaH B MUPE
B arpapHoii cdepe. Kak wusBecTHO,
CEJIbCKOXO3SIICTBEHHBIE YTOJIbSI B pec-
nyOJmke pacroJjiaratorcs Ha
1,4345 mun. ra (57,7 % Bcero pecmy©6-
JMKAHCKOT0 3eMelibHOTO doHa) [4].

JIist pa3BUTHS SKOHOMHKH B pec-
nyOJMKe HEOOXOIUMBI  YCTOWYMBBIC
UCTOYHUKH (PUHAHCUPOBAHUSA, KOTO-
pble MOXKHO TOJYYHTh, C PACIIUPEHHU-
€M arpapHoi cdepbl, B TOM YHCIIEC pa3-
BUBas arpapHoro TtypusMa. MHorue
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MECTHbIE U 3apyOeKHOE HacelleHue
CTpaHbl B HACTOSIIEE BPEMS HE B CO-
CTOSIHUM OIUIATUTh JOPOTOCTOSIIINI
TYPUCTUYECKUN BBIC3OHOU OTABIX. B
TO € BpEMs, 4acCTh JIFOJAEH, KOTOPBIE
KUBYT B TOpOJax peCImyOJMKH, HE
MMEIOT CBOMX JAYHBIX YYaCTKOB WJIU
POACTBEHHHUKOB B JAEPEBEHCKOU MECT-
HOCTH, B PErMOHAX, COOTBETCTBEHHO
JIMIIIEHBl BO3MOXHOCTU Kay€CTBEHHO-
ro OT/IbIXa, BHIHYXKJICHBI B MIEPUO]T OT-
IIyCKOB OCTaBaTbCsl B TOPOJE, INI€ OHU
IPOKUBAIOT MOCTOSIHHO.

Pa3Butne arporypusma mNO3BOJISET
pemuTh MpoOIeMy KadeCTBEHHOTO U



http://tourlib.net/agrotur.htm

CPaBHUTEIIBHO HEJOPOrOro  OTAbIXa
JUTSl TaKUX TUIIOB HACEJICHHM pecmyo-
muku. OJTHOBPEMEHHO, C pa3BUTHEM
arpoTypusMa TOCTEIIEHHO peraeTcs
npobiemMa ¢ JOTOJHUTEIHHBIM 3apa-
OOTKOM CEIBCKHUM >KUTEIISIM, KOTOPbIE
UMEIOT CPaBHUTEIBHO HU3KUH ypoO-
BCHB JIOXOJIOB B CPAaBHCHUH C JIFOJIEMH,
KOTOPBIE )KMBYT B TOPOJaX PeCITyOJIn-
ku. Kpome toro, arporypusm naer
BO3MOYHOCTh OOECIEUYHUTh CEIhCKHUX
KUTEJCH JOMOTHUTEIbHBIMU PAOOUH-
MU MeCTaMH U  COOTBETCTBEHHO
YMEHBIITUTh TepPee3]l CeNbCKUX >KHUTE-
jeit B ropoaa pecnybnuku [3]. Arpo-
Typu3M, KaK U B JPYTUX CTpaHAX MH-
pa, B AsepOalixaHe paccMmaTpu-
BaeTCA KaK OPUEHTHP Ha HCIIOJIh30Ba-
HUE CEIIBCKOXO3SIMCTBEHHBIX PECYPCOB
JUTSL CO3JJaHUSI MECTHOTO TYpPIPOAYKTA.
Hano nmomuepkHyTh Takyr MO3UIMIO,
YTO arpoTypu3M SIBISIETCS HOBBIN
dbopMOl TYPUCTCKOM WHIYyCTpUH U
CyIlIeCTByeT He O0oJiee TMOyBeKa 3a
pyOSKOM, B TOM YHCIIC CTajl aKTUBHO
pa3BuBarbcsi B ctpaHax CHI' u, ecre-
CTBEHHO, B A3epOaiikane.

OnbIT pa3BuTHS arpoTypusma 3a
pyOexxoM u mpoOiemMa ero pa3BUTHS B
A3zepOaiipkaHe IHPOKO OCBEIICHBI B
padorax C. A. BopoOuykosna,
A. A. bakanosoii, M. I1. BenukaHosa,
A. T'. Anup3aeBa, B. W. McmaitnioBa u
JIpyruxX y4deHbIX. Bmecte ¢ Tem, mpo-
OleMbl  pa3BUTUSA arpoTypusmMa B
AzepOaiipkaHe eImme HeJ0CTaTOYHO
uccienonsana [1; 2].

B »T0# CBsI3M B cTaThe paccMoOTpe-
HBI U TIPOAHATN3UPOBAHBI TTPEAMOCHLI-
KM Pa3BUTHs arpoTypusma B AzepOaii-
JKAaHE W PEKOMEHJIOBAHbI CITOCOOBI
penieHus npodyeM B 3ToH cdepe.

C TepMuHOJIOTHEH arpoTypusma
CBSI3aHO pa3HbIE TPAKTOBKH, B T. Y. ar-
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pPOTYpHU3M, DKOTYpHU3M, (PepMepcKHii,
CEJIbCKUM, JICPEBEHCKHUH, 3E€IICHBIN,
MPUPOAHBINA, MSATKUH, aQJIbTEPHATUB-
HBIM, TPYZIOBOW Typu3M U 1p. Pa3Bu-
THE arpoTypusma B A3sepOaiimxane
[OKa HE UMEET MOAJACPKKH CO CTOPO-
Hbl TOCYJAapCTBa, a, CIEIOBATEIbHO,
BpSII JTU MOXKET PACCUUTHIBATH HA MO-
Jy4EHUE CYIIECTBEHHBIX JOXOJIOB B
roCyJIJapCTBEHHYIO Ka3Hy OT 3TOTO BHU-
na OusHeca. B permonax AsepOaii-
JbkaHa, Takux Kak I'samka-Kazaxckui,
Aobmeponckuii, Kyb6a-Xaumasckuid,
Acrtapa-JIeHKOpaHCKHII U T. J. MECT-
HO€ HACEJICHUE 4Yallle BCEro INPHUHU-
MaloT y cebs rocTei Kak u3 pecmyOiu-
KM, TaK M H3-3a pyOexka, caMoCTOs-
TEJIbHO, JaJeKO He auIIUpys 3TOT
BUJ aestenbHocTd. Hanmpumep, B Ky-
0a-XaymMa3CKUi peruoH HJAET J0CTa-
TOYHO OOJIBIION TMOTOK TYPUCTOB U3
Typuuu, Poccuu, I'epmanuu, Mpana,
Kwuras, Ykpaunsl, benopycuu, ' py3un
U T. 4. B nerHuii nepuoxg u 3UMOH
BBUAy nocemenus «lllaxmarckoro
3UMHE-JIETHOTO TYPUCTHYECKOTO KOM-
IJIEKCa» M3-32 JKOJOTHUYECKU YUCTOU
MPUPOJIbI, TPUBOAUT K PE3KOMY YyBE-
JAYCHUIO YUCIICHHOCTH HACEJICHUS
atoro peruona. IIpuuem, Bce mpues-
JKalolKre JUOO paccesstoTcs B Iajat-
KaX B JKMBONMCHBIX MECTAaX PETrMOHa,
700 OCTAaHABIIMBAIOTCS B HOBBIX TY-
PUCTUYECKUX KOMIUIEKCaX, I/Ie IMpak-
THUYECKH HEJIABHO CO3JAHbI BCE YCIIYTH
TYpOpPOJyKTa peruoHa. A HEKOTOpbIE
IPYNIbl JIIOAEH NMOKA H3-3a HEXBATKHU
JICHET TPEANOYHUTAIOT YCIYTH MECT-
HBIX JIIOJIE, TO €CTh BO3MOKHOCTh
JIENIEBO  apeHJ0BaTh JIOMHUK, JOO
pa3MenialoTcs y celbuaH (pOJICTBEH-
HUKOB, 3HAaKOMBIX). ODTH TMOCEIICHUS
HUKEM HE YUYUTBHIBAIOTCS, HUKOUM 00-




pa3oM HE MOJAEPKUBAIOTCS U Pa3BH-
BAIOTCS COBEPILIEHHO CIIOHTAHHO.

B 10 e Bpemst u3-3a «lllaxmarckoro
3UMHE-JIETHOTO TYPUCTHYECKOIO KOM-
iekca» Kyba-Xaumasckuil peruoH Mor
Obl MOJYYUTh OT arpoTypus3Ma KoJoc-
CaJIbHBIE JOXO/IBI, T. K. CEIIBCKOE X035~
CTBO 3aHMMAET OJIHO M3 KIHOYEBBIX
MECT B SKOHOMHUKE pervioHa. CeBepHbIN
Ky6a-Xaumasckuii pervon AszepOaii-
JUKaHa BHOCUT 3HAUYMTEIIbHBIM BKJIAJ B
o01IepecyOIuKaHCKU  MPOJIOBOJIb-
CTBEHHBIN (HOHI. ATPONPOMBIITUICHHBIN
komruieke Ky6a-Xaumaszckoro peruona,
rae pacnosioxkeHo «Kaskazckuii Kon-
CEPBHBIN 3aBOJ», OTINYAECTCA BHICOKUM
YPOBHEM TOBapHOCTH MPOU3BOIUMOM
MPOIYKIUU, SIBISISICH KPYIHBIM  TIO-
CTAaBIIIMKOM OBOIIHBIX, (DPYKTOBBIX U
MOJIOYHBIX TPOAYKTOB M moIyhadbpu-
KATHBIX U3JIEIHN.

KaBkazckuii KoHcepBHBIN 3aBOJI,
BCTYNMBIIMKA HA IMyTh Pa3BUTHS,
HauyWHasi C IMEPBOrO JHS CBOEH Jesi-
TEIHOCTA B pacrojiararomemMcs ce-
BEpHOM peruoHe AszepOaiimkaHa ro-
poae Xaumas, MPOJIOJKAET MOBBIIIATH
Ka4ecTBO cBoew mpoaykumu. Ha
npeanpusatuu padotator Oonee 350
pabOTHUKOB, YTO SIBJISIETCS OJHUM U3
BaXHBIX (akTtopoB pa3Butusi KyOa-
XauMa3CcKoro CEBEPHOTO  PETHOHA.
KaBkazckuii KoHcepBHBI 3aBOJ C 8
nekabps 2005 roga siBasiercs obJana-
tenem Ceprudukara 1mo yrnpaBIEHUIO
kadectBoM TS ISO-EN-9001:2000 u
OCYILIECTBIISIET BCIO JIOKYMEHTAIUIO U
BCE€ MPOU3BOJICTBEHHBIC MPOILIECCHl B
paMKax MEXAYHApOIHBIX CTaH/IapTOB
B TIOJIHOM COOTBETCTBUHM 3aKOHO/Ia-
TenbCcTBa A3sepOaifkanckon Pecmy0-
nuku. KaBkazckuii KoHCepBHBIN 3aBOT
OCYUIECTBJISIET HEOOXOAUMBIE MEPbI
JUIsl TPUMEHEHHS] BCEX CTaHIAPTOB,
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CBSI3aHHBIX C KayeCTBOM MPOU3BOIU-
MOH MPOAYKUHH, TAKUX KaK, BapeHbs
13 0eIoil YepelrHu, eXXEeBUKU, KH3UJIa,
OpEX0BOE BAapEHbE, COJIECHbS U3 TEPIIa,
OTYpLIOB, 3€JEHBIA FOPOIIEK, TOBSKbS
KOHCEpBa, TOBSKUI COyC, TOMaTHas
nacra u T. 1. [6].

[Io pmanHbIM [ocymapCTBEHHOTO
Cratuctnueckoro Komwurera Asep-
Oaiimkana B ceBepHoMm  Kyoa-
XayMa3CKOM 3KOHOMHYECKOM paiioHe
KOJIMYECTBO  CEJIBCKOXO3SIMCTBEHHBIX
npeanpustuid B 2000 roxy coctaBuiio
101, B 2005 rogy — 105, 8 2010 romy —
127, a B 2015 rony — 127. V3 nanHbIX
BUAHO, 4yTO B 2015 romy mo cpaBHe-
Huo ¢ 2000 rogom 3TOT moOKas3aTesb
yBenuuuBaics B 1,26  pasza, 1o
2005 rogom — B 1,21 paza, a mo cpas-
HeHuto ¢ 2014 romoM ymeHbIIWICS B
1,02 pa3a u coctaBuio 130 npennpus-
Tui (Tabnuma 1) [5].

W3 ananu3a qaHHBIX TAOJHIIBI BU/I-
HO, 4yTO (hoHJ 3apabOTHOM TUIATHI pa-
6ounx B 2005 Tromy coOCTaBWIO
2214 teic. maHaT, a B 2010 romxy yBe-
nr4uiics Ha 3,5 pasa, a B 2015 roay no
cpaBHeHMIO ¢ 2014 rogqom ymeHbpIInII-
cq Ha 555 ThIC. MaHaAT, KOTOPOE CBs3a-
HO C YMEHBIIICHUEM KOJIUYECTBA TaKUX
MPEANPUATUNA B PETHOHE.

OO6mass mpuOBUIb 3TUX MPEIPHUS-
it eciim B 2010 romy cocTtaBuio
3774 teic. maHaT, To 2015 romy 3TOT
MokKaszarenb yBenuuwics B 5,94 pasza.
A KOIM4YeCcTBO MpENnpusiTuii paboTta-
omux B yosiTke B 2005 romy cocra-
BWIO 52 mt., a B 2015 roxy ymeHpImn-
7ock B 3,25 pasa.

VY enpHbIA BEC OpPraHU3alni U XO-
3siicTB B Ky0Oa-Xauma3ckoM ceBepHOM
peruoHe OT OOIIero KOJIMYEeCTBa
OpeAnpusaTUd 10 Bcel pecmyOiuke,
OCYIIECTBISBIINX CEJIbCKOX 035~




Trendy moderniho obchodu a sluzZeb

CTBEHHYIO JesarelbHocTh ¢ 2005 1o Hawnbonee mepcriekTUBHBIMU B Ka-
2015 rr. Bapsuposaics 0,05-0,08 %. yecTBE 0a3bl I Pa3BUTHS arpoTypH3-
Ma SIBIITIOTCST (hepMEPCKUE X035 CTBA.

Tabnuya 1
DKOHOMHUYECKNEe MOKA3aTeH CeJIbX03 MpeanpusTHii
B ceBepHOM Ky06a-XaumasckoMm pernone AsepOaiiikana
Tonsr/ Konnuec- CpennerogoBoe | ®onn 3apa- | O0mmii KommnuectBo
[Tokaza TBO KOJIMYECTBO 060THOI npuObLIb, | MPEIIPUATHIA
TeNH penpusi- pabouux, uen I1aThl  pa- | ThIC. MaHAT | paboTaroIIUX
THH, IIT. 0OUMX, ThIC. C yOBITKaMH,
MaHaT IIT.
2005 105 2606 2214 3774 46
2010 127 3359 7710 27789 30
2011 126 3213 7513 28329 13
2012 131 3536 9106 28996 14
2013 122 3346 10117 22537 14
2014 130 3040 12024 28050 25
2015 127 3190 11469 22412 16
PucyHok 1. OrkoHOMHYECKHE TTOKA3aTENM CENbX03 MPEMIIPUATHI
B Ky0a-XaumasckoM permome
35000
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z 20000 B CpeaiHe rofloBOE KOMMYECTBO
E pabouwnx,uen.
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10000 B O6wuit npubbinb, TeiC.MaHaT
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[To pmaaabIM ['OCymapCTBEHHOTO CEBEpHOTO PETHOHA 3aperucTPUpPOBa-
Cratuctuyeckoro Komurtera Aszep- HO 127 kpecTbsHCKUX ((epMEpCKUX)
Oaifpkana Ha 2015r., Ha TEpPUTOPUU  XO3SAUCTB B KOTOPBIX pabOTAIOT OKOJIO
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3190 genoBek M B ITUX XO3SMCTBAX
¢doH 3apabOTHON IUIATHI COCTABIISET
6omnee 11469 toic. manar. Obmas npu-
ObUIb TAKMX OPraHHU3aLUN B CEBEPHOM
pernone ctpanbl B 2015 rony cocras-
nsina 22412 Teic. MaHat, U3 HUX pado-
TAlOIIUX C YOBITKOM — OBUIO BCEro
mumb 16, KOTOphIE MO CPaBHEHUIO C
2010 rogom ymeHbmniocs 2,63 paza.

NubiMu  crioBamu, HaOmrogaeTcs
pPa3BUTHE  KPECTbSHCKO-(EePMEPCKUX
XO3SMCTB HAa CEBEPHOM TEPPUTOPUU
PecriyOnvku u  BBOASTCS B CTpOH
NPEANPUATHS 0 TepepadOTKe Celb-
x03MpoAykuuu. B To ke BpeMst 00 op-
raHU3alid arpoTypusMa B CTaTUCTH-
YECKUX JaHHBIX HET W YIOMHUHAHUSA,
MOTOMY YTO MBI HE MOXEM Ha3bIBaTh
Halle CeJIbCKOE TOCTENPUUMCTBO ar-
porypusmoM. C OAHOW CTOPOHBI, BCE
HEOOXOJUMBIE TMPU3HAKK ITOTO BHJA
Typu3Ma TMPHUCYTCTBYIOT: OTABIX B
CEJIbCKOM MECTHOCTH, MHUTAHHE IPO-
JYKTaMH, IMPOU3BEICHHBIMH HENOCPE/I-
CTBEHHO B CEJIbXO03XO03sICTBAX, BO3-
MOKHOCTbh Y4YacTHs B CeIbX03padoTax
U JIOCYTOBBIX MeponpuaTusax ceisH. C
JIPYroi CTOPOHBI, HUKTO HE CYUTAET
3TOT BHJ OTAbIXa arpoOTypU3MOM, IO-
CKOJIbBKY IPHUEIKAIOIINE HA OTABIX IO-
po’KaHe, Ipy3bsi U POJACTBEHHUKH pa3-
MEMIAI0TCsl HEMOCPEJACTBEHHO B JIoMax
CeJISIH U 32 CBOE pa3MellleHHe, Kak mpa-
BUJIO, HE TIATAT. Il HUX HE CTposATCS
CHEIHAIbHbIE MHHHU-TOCTUHUIIBI, HE
co3/aeTcsl crenuaibHas HUHQPaCTpyK-
Typa, HE MpopadaThHIBAETCs CHUCTEMA
obecnieyeHus: 0€30MacHOCTU U Mp. XO-
TS CIPOC Ha TOCTUHHULBI B CEIbCKOU
MECTHOCTH €CThb U Y MECTHOTO U 3apy-
OEKHOTO HACEJICHMUSI.

Jlnsa pa3BuTHs arpotrypusma B pec-
ny0JiMke HeoOXoIUMa TOCYIapCTBEH-
Has ToAJepkka. MOXKHO MCIOJB30-
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BaTh, HaIlpumep, omnbIT benopyccuwu,
II€  CEIbCKUM MPEANPUHUMATEISAM,
paboTtaromumM B cepe arpo’IKoTypu3-
Ma, TPEAOCTaBJIEHbI T.H. «HAJIOTOBbBIC
KaHUKYJIbD) Ha JOCTaTOYHO JOJITUU
CpPOK, YTO MO3BOJISIET pa3BUBaTh OU3-
Hec. CremoBaTenbHO, HEOOXOIMMO
TIIATEILHO M3YUYUTh PHIHOK U TOHSTb,
Ha KOTro B MEPBYIO 04Yepe/ib OYIyT pac-
CUMTaHbl arpoTYpPKOMIUJIEKCHI, T UX
MOKHO PacIOIOXKHTb.

OOHOBPEMEHHO, HYXHO OTMETHUTb,
YTO HEOOXOJUMO TaKKe HMCCIIEeIOBAThH
OTHOIIEHUE K PAa3BUTHUIO TOJOOHBIX
KOMIUIEKCOB y ceyisiH. B pe3ynbraTte
ompoca, MPOBOJAUMOTO HAaMHU B cellax
Ky0a-Xauma3zckom peruone pecmnyo-
JIMKW, HaM yJaJI0Ch BBISIBUTh, YTO Ja-
JIEKO HE BCE CeJsHE MPUBETCTBYIOT
pa3BUTHE arpoTypus3Ma, OCOOEHHO B
CETOJIHSIIHUX YCIOBUSX (Tabnuia 2).

B xome omnpoca cpenu xuresnen ce-
BEPHOTO  pErMoHa B  KOJHUYECTBE
240 genoBek (ObUTM BBIOPAHBI KUTEIU
U3 pa3HbIX Cell), Mbl TOMBITAINCH
y3HaTh (Bompoc 1) , 3HAKOM JIM JIIOIIM
TaKOM BUJ OTIbIXA, KAK arpapHbId Ty-
pusM. Ha uTo mosny4usivi mojioKUTEb-
HBbIN OTBET OT 48,4 % CIIPOIIEHHBIX KU-
tenei. OrpunaresibHO oTBeTHIN 51,6 %
xutener. Ha Bonpoc 2: «1a» OTBETHIIN
46 % >xureneit. Ecnu Obl cenpuane co-
[JIACWIIUCh TIPUHSTH B CBOEM JIOME TY-
PHUCTOB, TO, B KaKO€ BpeMsl roja: JIETO
(111 xB.) — 65,8 %, 3uma (I kB.) — 3,2 %,
BecHa (Il xB.) — 18,6 %, ocens (IV kB.) —
12,4 %, xpyrasiid rog — 30,5 %. Kakoi
BUJI OT/IbIXa MOIJIA ObI NIPEIJIOKUTH TY-
puctam: 42 % — yxona 3a JIOMallHUM
ckoToM, 62,7 % — 3emienenabuecKue
pabotsl, 9,8 % — oxora, 42,4 % — coop
sroJi, TpuooB. KoHHBIE MPOTYJIKK U JIp.
YCIYTH HE MPEAJIOKUI HA OJIMH U3 aH-
KETUPYEMBbIX.
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Tabauya 2

Pe3yabTaThl onpoca cpeau ;kuTeJieil Ha BONPOCHI 0 Pa3BUTHH arpoOTypPU3Ma B pernoHe

Bonpocsl/
OTBETHI

Pesynprartsl
OTBETOB
JKUTEJIEH Ha
Bormpoc |

Pe3ynbTaTel oTBETOB
JKUTEJIe Ha BOIIPOC 2

Pesynbratel o1-
BETOB >KUTEJEH
Ha BoIpoc 3

Pesynbrarts! oTBe-
TOB JKUTEJIEN HA

Bompoc 4

Ilo- | Or1-
J0- | pu-
KU- | I1a-
TEIb | TEIb
HBIA | HBIN

Il
KB

| i | 1v
KB | KB | KB

Ha | Her

3art-
pya-
HU-
JUCH
oT-
BET
UTh

Ha

Her

3ar-
pya-
HU-
JIUb
OTBET
UTh

3HaKOM JI1
Bam Takoi
BUJI OTAbIA,
KaK arpot-
ypuzm?

116 | 124

I'oToBBEI I
JKUTEIIN
peruona
pa3zme-
CTHUTH B
CBOEM JIO-
M€  TypH-
CTOB U B
KaKoe Bpe-
Ms1 rojga?

158

ITo3Bos-
0T 11 Bam
JKHTATI-
HBIE U OBI-
TOBEIE
YCIIOBHSI
3aHUMAaTh-
cs ¢ arpo
Typu3Mom?

130

35

Cuunraere
M Bnr
BO3MOXK-
HBIM  pas-
BUTHE ar-
poTypuszma
B CeBep-
HOMpETH-
OHE  pec-
nyOnuKu?

156

26

58

40
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PETMOHE PESMECTHMTE E
CEOSM O0ME TYRPHWMCTOE WM E
HBHOEe E2EMA Toas

MozECANAKDT A MM HM-
AMWHEIE M BEITOEEIS
YCAOEMA S8HMMBTECA
BrPoOTYRMSMOM

B CyuTaeTe N Bel EOS-
MOMHEIM PESEHMTHE
BrpoOTYPHUEME B CEEE D-HON
PErMMOoOHE pecnyB-mKMHEK

Pucynox 2. Pe3yJbTaThl ONpoca B CeBEPHOM pernoHe pecny0JnKH
0 pa3BUTHE arpoTypHU3Ma

Ha cnenyromuii Bonpoc 3: 31,2 %
KUTEICH OTBETWIIU <«JIa», «HET» —
54,1 %, «3aTpyIHSIIOCh OTBETUTHY —
14,7 %. Cpeaum Bcex ONPOIICHHBIX
YAOBIIETBOPEHBI CBOMM JOXOJOM —
11,9 %, 74,1 % — xenarT yBEITUYHTD,
He ynoBaeTBopensl — 14,0 %.

B pesynprare omnpoca BBISABIEHO,
YTO KaKyl) CYMMY CEJIbCKHE >KUTEIU
COTJIaCHBI TOJIy4aTh B CYTKH, Pacro-
naras TypuctoB: Ao 40 wmaHat -—
11,8 %, ot 40-60 manar — 30,2 %, ot
60—-80 manart — 31,4 %, ot 80-100 ma-
Hat — 12,5 %, cBeime 100 manatr —
14,1 %.

Ha Bompoc 4, koTopsblit OblT 3a7aH
HACEJICHUIO: OTBETWIN «Ja» — 65 %,

«Het™» — 11 % u 3aTpyaHUINCH OTBE-
TUTh — 24 %.
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HNcxonda u3 pe3yapTatoB HCCIENO-
BaHMSI, MO)KHO OTMETUTDH CJICTYIOIIEE:
KEJTAHUE TIOJYYUTh JOTOTHUTEIHHBIN
JIOXO/I Y CeNbYaH €CTh, OJIHAKO OHHU B
OOJBITMHCTBE CBOEM OOSTCS 3aHU-
MaTbCS HOBBIM IS HUX BHUIOM JIes-
TEJILHOCTH KaK arpoTypHU3M.
HanGonbiryto akTUBHOCTD TTPOSIBIISIIOT
dbepMepsl U MEepeceNeHIbl U3 IPYTHX
cTpaH 3apy0exba. OHu OGoJjiee 0XOTHO
TOBOPST 00 arpoTypu3Me U TOTOBBI UM
3aHSTHCS.

OmHako IS ATOTO, KpOME XKela-
HUS, HEOOXOIUMBI CPEACTBA, KOTOPHIX
y OOJBIIMHCTBA CEJSTH HEJA0CTATOYHO
JUISL Pa3BUTHSI COOCTBEHHOTO OW3Heca.
31ech OMNATh XK€ MOXKHO ONMPATHCS Ha
yKe CYHICCTBYIOIIMN  3apyOeKHBIN
OTIBIT, KOTJa JIIOJSM, JKEJAIOIMUM 3a-




HATBCA arpoTypU3MOM, BBIJCISIIOTCS
MOJBEMHBIE JICHEXKHBIC CpPEACTBA U
OCBOOOX/IEHHE OT HAJOrOB Ha KaKOM-
TO cpok. HeobxoauMo co3gaTh Takke
HOPMATUBHO-TIPaBOBYI0 0a3zy i ar-
pOTypHU3Ma, PEIIUTh MPOOIEeMY MOArO-
TOBKH KaJIpPOB.

OOcnyxuBaHue TOPOACKUX TYpH-
CTOB, TPHUBBIKIIUX K KOMQOPTHBIM
YCJIOBHSIM TPOXUBAHUSA, UMEET CBOIO
cnenupuKy, KOTOPbIE€ HY>KHO OCBOUTH
B Ipoiiecce 00ydeHus U OOMeHa OTbI-
TOM C YyXe paboTallmuMHU B 3TOM
HampaBjieHUW JroApbMu. g 3Toro
BaXXHO O0bEIMHEHUE YCUIINI BCEX XKe-
JAOMIMX 3aHUMATbCAd M YK€ 3aHUMa-
IOLTUMUCS] arpOTYPU3MOM B PETHOHax
pecryOnuku, kak B McmammmmHckoM
patione (ceno Jlaxek), B KyouHckom
paiione (ceno XbIHAIBIK) U T. 1. Takoi
OMBIT  TO3BOJUT KOHCOJHMJIUPOBATH
YCWJIHSI TI0 OpraHu3aiii KypcoB 00y-
YeHUs TEepCOHaja M NPOBEICHUS ce-
MUHApOB 1O OOMEHY OIIBITOM, IO CO-
3JIaHUI0 U TIOAJICPKKE MH(POPMAIHMOH-
HOTO MopTaja u T. J.

HeobGxonumo mpoBectu o0cneno-
BaHHE OOBEKTOB U TEPPUTOPHIA, KOTO-
pbleé MOXKHO HCIIOJIb30BaTh ISl arpo-
TypHu3Ma, BBISIBUTH TNPUHAJJIC)KHOCTD
3eMeJIbHBIX YYacCTKOB, COCTaBUTH pe-
ecTp pecypcoB. Jljis poBeIeHUs KC-
KypCUil U TYpOB HEOOXOJUMO HU3YUYUTh
MaTepHalibl U3 PErHOHOB, COCTABUTH
KapThl PEKPEAIMOHHBIX PECYPCOB TYP-
IPOAYKTOB PECIYyOJIUKH U T. [I.

B pesynbprare MOXKHO OTMETHTb,
YTO B peruoHax AsepOaiimxaHa nme-
IOTCSL PECYPCHI Sl Pa3BUTHS arpoTy-
pu3Ma, HO 9TH PECypchl MoKa HE HC-
TIOJIE3YIOTCS Ha JJOCTaTOYHOM YPOBHE.
Jns obecrieueHusi pa3BuUTHE Ou3HEcCa
[0 arpoTypu3My B CTpaHe, Mepes pa-
OOTHMKAaMH B CEJIbCKOM XO3SIICTBE
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OPEeACTOUT TsDKenas pabdora. OjmHO-
BPEMEHHO HAJ0 OTMETHUTh, YTO HEKO-
TOpBIC TOMBITKH K PAa3BHTHIO arpoTy-
pU3Ma B PETHOHAX CTPAHBI U B IICJIOM
PecryOnmke yxe crenaHsl — CO37aHbBI
arpomapku B pernoHax PecnyOmukmw.

C 3TOi TOYKHM 3pEeHUS HEOOXOIUMO
4eTKO C(OpMyJIMpOBaTh CTPATETHIO
Pa3BUTHS arpoTypu3Ma B peciyOJIKe,
pa3paboTaTh HOPMATHBHO-IIPABOBYIO
0azy W MeEXaHU3M CTHMYJHPOBAHUS
CEIILCKUX JKHATEJIEH, JKEIaloIIuX 3a-
HATHCS arpOTYPUCTKOU JIEITSIIBHOCTH.
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